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SHARE KIT

In the words of Joseph Jaffe��´0DUNHWLQJ�LV�QRW�D�FDPSDLJQ��LW·V�D�FRPPLWPHQW�µ

:KHQ�\RX�ODXQFK�D�FDPSDLJQ��\RX�DUH�FRPPLWWLQJ�WR�D�FHUWDLQ�PHVVDJH��:KHWKHU�WKDW�PHVVDJH�LV�WKH�SURPLVH�RI�

DQ�HGXFDWLRQDO�SLHFH�RI�FRQWHQW��DQ�LGHD�SURYRNLQJ�FRQIHUHQFH��RU�DQ�LUUHVLVWLEOH�QHZ�GHDO��WKH�PHVVDJH�LV�WKHUH��

And if the people who decide to follow your campaign are not given what they are promised, you have broken their 

FRPPLWPHQW��

But how do you stay true to that commitment? 

+DYLQJ�WKH�ULJKW�WRROV�LQ�\RXU�PDUNHWLQJ�WRRO�NLW�LV�WKH�ÀUVW�VWHS��:LWKRXW�WKH�ULJKW�WRROV��\RX�FDQ·W�HYHQ�EHJLQ�WR�

ODXQFK�D�FDPSDLJQ��7KLV�JXLGH�ZLOO�GLYH�LQWR�ZKLFK�PDUNHWLQJ�WRROV�VKRXOG�EH�LQ�\RXU�KDQG\�PDUNHWLQJ�WRRO�NLW��

)URP�WKHUH��LW·OO�EH�XS�WR�\RX�WR�HQVXUH�HYHU\�FDPSDLJQ�LQFOXGHV�WKHVH�WRROV��:KHWKHU�\RX�GR�VR�E\�SULQWLQJ�WKH�WRRO�

kit image on the next page and pinning it to your desk, or by carrying this tool kit around in your mind, this guide 

ZLOO�KHOS�\RX�DORQJ�WKH�ZD\��

AN INTRODUCTION
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SHARE KIT

Your Handy Campaign Tool Kit Contains:

LANDING 
PAGE

EMAIL BLOG&$//6�72�
$&7,21

SOCIAL 
MEDIA

$1$/<7,&6
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SHARE KIT

TOOL 1:
LANDING 
PAGES
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SHARE KIT

&RPSDQLHV�WKDW�LQFUHDVH�WKHLU�ODQGLQJ�SDJHV�IURP����WR����VHH�D�����LQFUHDVH�LQ�OHDGV� While that leap from 10 

to 15 may seem small, think about why�DQ�LQFUHDVH�LQ�ODQGLQJ�SDJHV�OHDGV�WR�DQ�LQFUHDVH�LQ�OHDGV�

7KH�DQVZHU�VKRXOG�VHHP�TXLWH�QDWXUDO��According to MarketingSherpa, 44% of clicks for B2B companies are 

GLUHFWHG�WR�WKH�EXVLQHVV·�KRPHSDJH��:KLOH�WKLV�VWDW�DQG�WKH�RQH�DERYH�DUH�QRW�GLUHFWO\�FRUUHODWHG��\RX�FDQ�VHH�WKH�

LQKHUHQW�LVVXH�

People who click on any marketing message you send (discussed later) should be directed to a customized 

ODQGLQJ�SDJH�IRU�WKDW�PHVVDJH��,Q�RWKHU�ZRUGV��\RXU�ODQGLQJ�SDJH�VKRXOG�EH�FXVWRPL]HG�IRU�WKH�QHHGV�RI�HYHU\��

FDPSDLJQ�\RX�ODXQFK��

,I�\RX·UH�DQQRXQFLQJ�DQ�XSFRPLQJ�HYHQW��\RXU�ODQGLQJ�SDJH�VKRXOG�RQO\�EH�KLJKOLJKWLQJ�GHWDLOV�RI�WKH�HYHQW��,I�

\RX·UH�ODXQFKLQJ�D�QHZ�HERRN��\RXU�ODQGLQJ�SDJH�VKRXOG�RQO\�EH�VXPPDUL]LQJ�WKH�FRQWHQW�UHDGHUV�ZLOO�ÀQG��,I�

\RX·UH�VKDULQJ�D�QHZ�GHDO��\RXU�ODQGLQJ�SDJH�VKRXOG�RQO\�GHWDLO�ZKDW�WKH�YDOXH�RI�WKH�GHDO�LV��6HQGLQJ�XVHUV�WR�

\RXU�KRPHSDJH�ZLOO�VLJQLÀFDQWO\�LQFUHDVH�GURS�RII�UDWHV�EHFDXVH�WKH\�KDYH�QR�LGHD�ZKHUH�WR�JR�RQFH�WKH\�DUULYH��$�

ODQGLQJ�SDJH�VROYHV�WKDW�SUREOHP��

WK\�6KRXOG�/DQGLQJ�3DJHV�%H�,Q�<RXU�7RRO�.LW"
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SHARE KIT

(YHU\�FDPSDLJQ�\RX�SODQ��ZKHWKHU�LW·V�DQ�HYHQW�ODXQFK��HERRN�UHOHDVH��RU�SURGXFW�XSGDWH��VKRXOG�FRPH�SDLUHG�

ZLWK�D�FXVWRPL]HG�ODQGLQJ�SDJH��7KLV�SDJH�VKRXOG�KLJKOLJKW�H[DFWO\�ZKDW�YLHZHUV�QHHG�WR�NQRZ�DERXW�WKH�

campaign at hand, and provide links such as calls-to-actions, social share buttons, and the like, to move people 

IXUWKHU�DORQJ�WKH�FDPSDLJQ����HDFK�RI�WKHVH�FRPSRQHQWV�ZLOO�EH�GLVFXVVHG�LQ�JUHDWHU�GHWDLO�

According to MarketingSherpa������RI�ODQGLQJ�SDJHV�FRQWDLQ�PXOWLSOH�RIIHUV��:KLOH�WKHUH�LVQ·W�D�UXOH�DJDLQVW�

having a single offer attached to a single landing page, you should only have one campaign attached to a single 

ODQGLQJ�SDJH��

)RU�H[DPSOH��LI�\RX·UH�ODXQFKLQJ�D�FRQIHUHQFH��SHUKDSV�\RX�ZDQW�WR�VHQG�DQ�RIIHU�WR�ODVW�\HDU·V�DWWHQGHHV�ZLWK�D�

OLPLWHG�WLPH�VSHFLDO�SULFH��7KH�RIIHU�RQ�WKH�ODQGLQJ�SDJH�\RX�VHQG�WKHP�WR�VKRXOG�RQO\�

IRFXV�RQ�WKDW�HDUO\�ELUG�SULFLQJ��DQG�QRWKLQJ�HOVH��+RZHYHU��LI�\RX·UH�ODXQFKLQJ�D�ODUJHU�

WKHPHG�FDPSDLJQ��\RX�FRXOG�LQFOXGH�PXOWLSOH�RIIHUV��$W�+XE6SRW��ZH�ODXQFKHG�RXU�

Make Love Not Spam campaign on February 14, and while that was the central theme, 

ZH�LQFOXGHG�YDULRXV�UHODWHG�RIIHUV�RQ�WKDW�FDPSDLJQ·V�ODQGLQJ�SDJH�

Integrating Landing Pages Into Your Campaign Strategy
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SHARE KIT

+XE6SRW·V�ODQGLQJ�SDJHV�DUHQ·W�MXVW�HDV\��WKH\�LQWHJUDWH�ZLWK�HYHU\�PDUNHWLQJ�FKDQQHO�LQ�\RXU�DUVHQDO��PDNLQJ�

WKHP�\RXU�FDPSDLJQ·V�FHQWUDO�FRPPDQG�VWDWLRQ��%\�PDNLQJ�\RXU�ODQGLQJ�SDJH�WKH�KXE�RI�\RXU�FDPSDLJQ�ODXQFK��

\RX�KDYH�D�GHGLFDWHG�SDJH�IRU�DOO�WKH�LQIRUPDWLRQ�VRPHRQH�QHHGV�WR�NQRZ�DERXW�\RXU�FDPSDLJQ��

'RQ·W�ZDLW�RQ�D�WKLUG�SDUW\�ZHE�GHYHORSHU�RU�,7�GHSDUWPHQW�WR�EXLOG�\RXU�PLFURVLWH��EXLOG�HQGOHVV�ODQGLQJ�SDJHV�LQ�

PLQXWHV�\RXUVHOI�ZLWK�+XE6SRW·V�SUH�EXLOW�WHPSODWHV��

Build & Launch Custom Landing Pages for Every Campaign

Want to build custom 
landing pages for 
your next campaign? 
7DON�WR�D�VDOHV�UHS�WR�
learn how HubSpot 
can make that easy 
IRU�\RX�
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SHARE KIT

TOOL 2:
CALLS- 
TO-ACTION
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SHARE KIT

Once you have your landing pages built, you can further promote your campaigns, drive sales, and capture 

YLVLWRU�LQIRUPDWLRQ��)RU�VXFK�D�SURSRUWLRQDOO\�VPDOO�SDUW�RI�WKH�WRWDO�SDJH�UHDO�HVWDWH��WKH�FDOO�WR�DFWLRQ��&7$��SOD\V�

D�FULWLFDO�UROH�LQ�FRQYHUWLQJ�VLWH�YLVLWRUV�WR�OHDGV��&7$V�DUH�WKH�WULJJHUV�WKDW�DOORZ�\RXU�FXVWRPHU�WR�FRQYHUW��%\�

FOLFNLQJ�WKURXJK�D�&7$��\RXU�SURVSHFW�LV�SXOOHG�IXUWKHU�GRZQ�\RXU�IXQQHO�²�SURVSHFW�WR�OHDG��DQG�OHDG�WR�FXVWRPHU�

7R�LQÁXHQFH�VXFK�FRQYHUVLRQV��DGG�&7$�EXWWRQV�WR�DOO�\RXU�FDPSDLJQV��$�&7$�LV�WKH�EXWWRQ�D�ZHEVLWH�YLVLWRU�

´FOLFNVµ�RQ��ZKLFK�IXQQHOV�WKHP�WKURXJK�WKH�QH[W�VWHS�RQ�\RXU�RYHUDOO�VLWH�FRQYHUVLRQ�SDWK��7KHVH�&7$V�FDQ�FRPH�

LQ�WKH�IRUP�RI�OLQNHG�WH[W�RU�LPDJHV��

$V�KLQWHG�DW��&7$V�FDQ�KHOS�FRQYHUVLRQV�RQ�HYHU\�VWDJH�RI�WKH�IXQQHO��)RU�H[DPSOH��D�&7$�RQ�D�SURGXFW�ODQGLQJ�

SDJH�FDQ�EULQJ�SHRSOH�WR�\RXU�FRPSDQ\�VKRSSLQJ�FDUW��ZKLOH�D�&7$�LQ�DQ�HPDLO�FDQ�EULQJ�\RXU�VXEVFULEHUV�WR�D�

QHZ�ODQGLQJ�SDJH�WR�FROOHFW�PRUH�GHWDLOHG�LQIRUPDWLRQ���,Q�WKLV�VHQVH��&7$V�DUH�DQ�HVVHQWLDO�SDUW�RI�\RXU�WRRO�NLW����

WKH\�DUH�WKH�GULYLQJ�IRUFH�EHKLQG�PRYLQJ�SHRSOH�DORQJ�LQ�\RXU�FDPSDLJQ��

WK\�6KRXOG�&DOOV�WR�$FWLRQ�%H�,Q�<RXU�7RRO�.LW"
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Your marketing campaign is essentially a puzzle without CTA inclusion.

Imagine a connect the dots game or assignment from elementary school: In order to create the full picture, 

you had to ensure you were connecting the right dots by going from dot 1, to dot 2, to dot 3, and following 

the numbers until your image was complete. Your campaign works the same way -- without a proper call-to-

action moving people along, and directing them from point A to point B, they would be left with an incomplete 

campaign, an incomplete picture. 

Because of their vital importance, marketers pay a lot of attention to their CTA buttons. You want your CTAs to 

stand out on the page, communicate a clear value, and compel your visitor to click on them. As a general rule 

of thumb, CTAs should run between 90 and 150 Characters and include explanatory subjects and verbs.

:KROH�)RRGV�H[HPSOLÀHV�FOHDU�XVH�RI�VWURQJ�FDOOV�WR�DFWLRQV��2Q�WKHLU�ZHEVLWH�KRPHSDJH��

they are continuously trying to ensure that every person who visits their website is 

associated with its closest location. Naturally, they have strong CTAs for this campaign 

that show stores near you and read “Make This My Store.”

Integrating CTAs Into Your Campaign Strategy
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Snap Shot of the Whole Foods Local Stores Campaign
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:LWK�DOO�WKH�LPSRUWDQFH�SODFHG�RQ�D�VLPSOH�OLQN�RU�EXWWRQ��&7$�FUHDWLRQ�DQG�WUDFNLQJ�FDQ�JHW�RYHUZKHOPLQJ���

+XE6SRW�DOORZV�\RX�WR�XSORDG�\RXU�FXVWRPL]HG�GHVLJQV�LQWR�LWV�&7$�WRRO���RU�VWDUW�D�EXWWRQ�IURP�VFUDWFK��7KHVH�

&7$�EXWWRQV�ZLOO�DOORZ�\RX�WR�FRQQHFW�WKH�GRWV�RQ�\RXU�FDPSDLJQ��DQG�JHW�SHRSOH�WR�DFW�RQ�\RXU�FDPSDLJQ�

PHVVDJH�

<RX�FDQ�WKHQ�XVH�+XE6SRW�WR�VWDUW�FROOHFWLQJ�PHWULFV�RQ�SHUIRUPDQFH�ULJKW�DZD\��2XU�&7$�WRROV�OHWV�\RX�EXLOG�DQG�

XSORDG�HQGOHVV�&7$V��DQG�WKHQ�HPEHG�WKHP�RQ�\RXU�ZHEVLWH����DOO�ZKLOH�+XE6SRW�FROOHFWV�GDWD�RQ�YLHZV��FOLFNV��

DQG�PRUH��VR�\RX�FDQ�WUDFN�UHVXOWV�LQ�UHDO�WLPH�

8se Calls-to-Actions to Move People Along Your Campaign

:DQW�WR�TXLFNO\�FUHDWH�&7$V�
for your next campaign? 
Download our free Power-
Point template, complete with 
���FXVWRPL]DEOH�&7$V�IRU�\RX�
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SHARE KIT

TOOL 3:
EMAIL
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SHARE KIT

Despite progressions in marketing channels, such as the introduction of social media, blogs, and the like, email 

KDV�UHPDLQHG�DW�WKH�FRUH��7KH�IRFXV�QRZ�LV�KRZ�\RX�XVH�HPDLO�PDUNHWLQJ��QRW�LI�\RX�VKRXOG��

(PDLO�PDUNHWLQJ�DOORZV�\RX�WR��RYHU�WLPH��FUHDWH�D�WUXH�GDWDEDVH�RI�FRQWDFWV��$OO�WKH�SHRSOH�ZKR�IROORZ�WKURXJK�RQ�

\RXU�FDOOV�WR�DFWLRQV��DQG�DOO�WKH�SHRSOH�ZKR�ÀOO�RXW�WKH�IRUPV�RQ�\RXU�ODQGLQJ�SDJHV��ZLOO�EH�DGGHG�WR�\RXU�FRQWDFWV�

GDWDEDVH��<RX�FDQ�WKHQ�WDUJHW�WKHVH�FRQWDFWV�IRU�DSSURSULDWH�HPDLO�FRPPXQLFDWLRQ��

WK\�6KRXOG�(PDLO�%H�,Q�<RXU�7RRO�.LW"

�
7KXV��UDWKHU�WKHQ�VHQGLQJ�

your entire contacts list one 

email, you should be send-

ing the right targeted mes-

sage, to the right person, 

through the right targeted 

HPDLO��
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/HW·V�UHIHU�EDFN�WR�RXU�FRQIHUHQFH�H[DPSOH��,I�\RX�ZDQW�WR�ODXQFK�UHJLVWUDWLRQ�IRU�D�FRQIHUHQFH��UDWKHU�WKDQ�

HPDLOLQJ�HYHU\RQH�LQ�\RXU�GDWDEDVH��\RX�VKRXOG�EH�UHDFKLQJ�RXW�WR�ODVW�\HDU·V�DWWHQGHHV�DQG�LQYLWH�WKHP�WR�DWWHQG�

RQFH�PRUH��%\�LQFOXGLQJ�VRFLDO�VKDUH�EXWWRQV�LQ�WKH�HPDLO��WKHVH�LQLWLDO�IDQV�ZLOO�EHJLQ�VKDULQJ�WKH�DQQRXQFHPHQW�RI�

\RXU�HYHQW�DQG�KHOS�\RX�EULQJ�LQ�QHZ�DWWHQGHHV�

$IWHU�D�IHZ�ZHHNV��\RX�FDQ�WKHQ�VHQG�DQRWKHU�HPDLO��WKLV�WLPH�WDUJHWHG�WR�DQRWKHU�OLVW�RI�SHRSOH��)RU�H[DPSOH��LI�

\RX�VHFXUHG�DQ�LQGXVWU\�H[SHUW�RQ�PDQDJLQJ�D�VWDUWXS��WU\�HPDLOLQJ�D�VHJPHQW�RI�\RXU�OLVW�ZKR�ZRUN�DW�D�VWDUWXS��

7KH\·OO�VHH�D�FOHDU�FRQQHFWLRQ�EHWZHHQ�WKHLU�MRE��DQG�WKH�VSHDNHU�DWWHQGLQJ��

,Q�WKLV�PDQQHU��HPDLO�PDUNHWLQJ�VHUYHV�D�JUHDW�UROH�LQ�KHOSLQJ�\RX�WDUJHW�\RXU�PHVVDJHV��1R�RWKHU�PDUNHWLQJ�tool 

currently exists that allows you to slice and dice your marketing contacts into as many lists as your 

KHDUWV�GHVLUH��7KH�PRUH�\RX�WDUJHW�\RXU�PHVVDJLQJ�WR�VSHFLÀF�DXGLHQFHV�EDVHG�RQ�WKDW�

DXGLHQFH·V�QHHGV��WKH�EHWWHU�UHVXOWV�\RX·OO�VHH��

Integrating Email Into Your Campaign Strategy
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7R�SURSHUO\�FRPPXQLFDWH�\RXU�FDPSDLJQ�ZLWK�\RXU�FRQWDFWV�GDWDEDVH��\RX�QHHG�WR�HQVXUH�\RX·UH�SHUVRQDOL]LQJ�WKH�

HPDLOV��<RX�ZDQW�WR�VHQG�WKH�ULJKW�PHVVDJH��WR�WKH�ULJKW�SHRSOH��DW�WKH�ULJKW�WLPH�

+XE6SRW·V�HPDLO�PDUNHWLQJ�DQG�QXUWXULQJ�WRROV�FDQ�KHOS�DFFRPSOLVK�WKLV��<RX�FDQ�HDVLO\�EXLOG�HPDLOV��DQG�VSHFLI\�

ZKR�UHFHLYHV�WKHP��7KH�HPDLO�WRRO�ZLOO�DXWRPDWLFDOO\�FROOHFW�LQIRUPDWLRQ�RQ�ZKR�RSHQHG�WKH�HPDLO��DQG�ZKR�FOLFNHG�

RQ�\RXU�FDOOV�WR�DFWLRQ�LQ�WKHP��7KDW�ZLOO�DOORZ�\RX�WR�IXUWKHU�WDUJHW�SHRSOH�E\�FRQWDFWLQJ�WKRVH�ZKR�FOLFNHG�RQ�D�

OLQN�LQ�D�VSHFLÀF�HPDLO�

SHQG�WKH�5LJKW�(PDLOV�WR�WKH�5LJKW�3HRSOH�

Need to see it to  
believe it? Click here 
WR�UHTXHVW�D�FXVWRP�
demo of our email 
DQG�QXUWXULQJ�WRROV�
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SHARE KIT

TOOL 4: 
BLOGGING
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/HW·V�IDFH�LW����FXVWRPHUV�DUH�PDNLQJ�PXFK�PRUH�HGXFDWHG�EX\LQJ�GHFLVLRQV�FRXUWHV\�RI�DOO�WKH�LQIRUPDWLRQ�DQG�

UHYLHZV�DYDLODEOH�RQOLQH��,Q�D�study conducted by Group M Search together with comScore, 86% of respondents 

LQGLFDWHG�VHDUFK�HQJLQHV�DUH�YHU\�LPSRUWDQW�LQ�WKHLU�SDWK�WR�SXUFKDVH��$�ZKRSSLQJ�����RI�UHVSRQGHQWV�LQGLFDWHG�

WKH\�VWDUW�WKH�EX\LQJ�SURFHVV�E\�VHDUFKLQJ�*RRJOH�RU�DQRWKHU�VHDUFK�HQJLQH��7KH�WDNHDZD\�KHUH"�:KHQ�\RXU�

SRWHQWLDO�FXVWRPHUV�JR�VHDUFKLQJ�IRU�WKH�SURGXFWV�RU�VHUYLFHV�\RX�VHOO��\RX�ZDQW�WR�EH�WKH�ÀUVW�OLVWLQJ�LQ�WKH�VHDUFK�

UHVXOWV�

:KHQ�LW�FRPHV�WR�JHWWLQJ�IRXQG�RQOLQH�DQG�JHQHUDWLQJ�WUDIÀF�WR�\RXU�ZHEVLWH��QRWKLQJ����RWKHU�WKDQ�SDLG�DGYHUWLVLQJ�

���ZRUNV�EHWWHU�WKDQ�SXEOLVKLQJ�D�VWHDG\�VWUHDP�RI�EORJ�SRVWV�WKDW�DUH�MDP�SDFNHG�ZLWK�LQIRUPDWLRQ�WKDW�HQWHUWDLQV��

HGXFDWHV��RU�KHOSV�\RXU�FXVWRPHUV�PDNH�VPDUWHU�EX\LQJ�GHFLVLRQV��<RX�FRXOG�VSULQNOH�SD\�SHU�FOLFN�RU�EDQQHU�

DGV�DOO�RYHU�WKH�LQWHUQHW�LQ�H[FKDQJH�IRU�DQ�LQÁX[�RI�YLVLWV�RU�H\HEDOOV�RQ�\RXU�ODWHVW�DQG�JUHDWHVW�FDPSDLJQ��EXW�DV�

VRRQ�DV�\RX�VWRS�IRUNLQJ�RYHU�PRQH\�WR�WKH�DG�QHWZRUN��\RXU�WUDIÀF�VWRSV��

Not only does the use of a blogging platform provide long-term value, it can also help you reach your immediate 

FDPSDLJQ�JRDO�E\�JLYLQJ�\RX�DQ�RXWOHW�WR�FUHDWH�DQG�VKDUH�D�VHOI�KRVWHG�DQWKRORJ\�RI�FDPSDLJQ�UHODWHG�VWRULHV��,I�

deemed valuable by your audience, your posts may even get shared on social media channels and referenced or 

GLVFRYHUHG�LQ�GD\V��PRQWKV��DQG�PD\EH�HYHQ�\HDUV�WR�FRPH��

WK\�6KRXOG�%ORJJLQJ�%H�,Q�<RXU�7RRO�.LW"
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There are countless ways to execute a marketing campaign, and we marketers have many tools at our disposal 

to do so. Whether you decide to make a splash with a prime time TV spot or an email blast or both, blogging 

FDQ�VWLOO�FRPSOHPHQW�DOO�WKH�RWKHU�HPSOR\HG�PDUNHWLQJ�WDFWLFV�E\�ÀOOLQJ�LQ�DQ\�EODQNV�\RX�FDQ·W�ÀW�LQWR�RWKHU�

static web pages, ads, status updates, tweets or videos.

And unlike a Facebook page or Pinterest account, a company blog is a platform you entirely own and control. 

,QVWHDG�RI�FUDIWLQJ�VRFLDO�PHGLD�VSHFLÀF�FRQWHQW��XVH�\RXU�VXSHUE�EORJ�SRVWV�WR�LQVSLUH�WKH�XSGDWHV�\RX�VKDUH�

WR�VRFLDO�PHGLD�FKDQQHOV��DQG�LQFOXGH�D�OLQN�EDFN�WR�WKH�IXOO�SRVW�IRU�PRUH�LQIRUPDWLRQ��2QFH�\RXU�UHDGHUV�JHW�

WKHUH��OHW�WKH�YDOXH�RI�WKH�LQIRUPDWLRQ�\RX·YH�SURYLGHG�EH�WKH�JLIW�\RX�JLYH�LQ�RUGHU�WR�JHW�\RXU�UHDGHUV�WR�WDNH�D�

desired action custom calls-to-action.

Integrating Blogging Into Your Campaign Strategy

H
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7KHUH�DUH�PDQ\�EORJJLQJ�SODWIRUPV�RXW�WKHUH��EXW�IHZ�WKDW�PDNH�EORJJLQJ�DV�HDV\�DV�+XE6SRW��)RU�H[DPSOH��

even though search engine optimization is an integral part of getting your blog posts indexed, discovered, read, 

DQG�KRSHIXOO\�VKDUHG��\RX�GRQ·W�KDYH�WR�EH�DQ�6(2�H[SHUW�WR�SXEOLVK�JUHDW�EORJ�SRVWV��:LWK�WKH�+XE6SRW�&06��

you can write and publish SEO-optimized blog posts with ease because the platform gives you optimization 

UHFRPPHQGDWLRQV�DV�\RX�ZULWH��LQIRUPLQJ�\RX�RI�ZKDW�FKDQJHV�\RX�VKRXOG�PDNH�WR�VWUHQJWKHQ�\RXU�SRVW��

6LQFH�EORJJLQJ�LV�D�DQ�RQJRLQJ�FRPPLWPHQW��\RX·OO�ZDQW�WR�NQRZ�KRZ�HIIHFWLYH�\RXU�EORJJLQJ�HIIRUWV�UHDOO\�DUH��7KH�

+XE6SRW�EORJJLQJ�SODWIRUP�FDQ�KHOS�E\�JLYLQJ�\RX�LQVLJKW�LQWR�ZKDW�EORJ�SRVWV�DUH�GULYLQJ�WKH�PRVW�WUDIÀ�F��KRZ�

RYHUDOO�WUDIÀ�F�LV�JURZLQJ�RYHU�WLPH��ZKR�LV�OLQNLQJ�WR�\RXU�FRQWHQW��DQG�PXFK�PRUH�

PXEOLVK�2SWLPL]HG�%ORJ�3RVWV�7R�6XSSRUW�&DPSDLJQV

Click Here to Craft 
Optimized Blog Posts 
for Your Next 
&DPSDLJQ�7RGD\�!!
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SHARE KIT

TOOL 5:
SOCIAL 
MEDIA
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SHARE KIT

1RZDGD\V�PRVW�PDUNHWHUV�DUHQ·W�VWUXJJOLQJ�WR�XQGHUVWDQG�ZK\�VRFLDO�PHGLD�LV�LPSRUWDQW��LQVWHDG��DOO�DUH�

FKDOOHQJHG�E\�KRZ�WR�PDQDJH�D�VRFLDO�PHGLD�SURJUDP�LQ�D�VFDODEOH�ZD\��,I�\RX·UH�UHDGLQJ�WKLV��WKHQ�\RX�SUREDEO\�

know that using social media to converse with customers is one of the best ways (if not the best way) to 

VWUHQJWKHQ�WKH�UDSSRUW�\RX�KDYH��7KDW�ZD\�SHRSOH�ZLOO�DFWXDOO\�ZDQW�WR�KHDU�\RXU�FDPSDLJQ�PHVVDJH�DQG�WKLQN�RI�

\RX�ÀUVW�ZKHQ�WKH\�DUH�UHDG\�WR�EX\�ZKDW�\RX�KDYH�WR�RIIHU��%XW�KRZ�GR�\RX�PDNH�WKH�ELJJHVW�LPSDFW�ZLWK�ZKDW�

OLPLWHG�WLPH�\RX�FDQ�LQYHVW"�6RPH�TXHVWLRQV�\RX�PLJKW�EH�DVNLQJ�\RXUVHOI�LQFOXGH�

��+RZ�GR�,�VDYH�WLPH�SRVWLQJ�DOO�RI�WKHVH�PHVVDJHV�DFURVV�DOO�P\�VRFLDO�FKDQQHOV" 

��+RZ�GR�,�NQRZ�ZKLFK�RI�P\�SRWHQWLDO�RU�H[LVWLQJ�FXVWRPHUV�DUH�DFWXDOO\�LQWHUDFWLQJ�ZLWK�P\�)DFHERRN�SRVWV" 

��,V�P\�VRFLDO�FRPPXQLW\��VXEVFULEHUV��IROORZHUV��IDQV��FRQQHFWLRQV��JURZLQJ�VWHDGLO\�RYHU�WLPH" 

��:KLFK�RI�P\�FRQWDFWV�DUH�PRVW�HQJDJHG�ZLWK�P\�EUDQG" 

��+RZ�GR�,�XVH�ZKDW�LQIRUPDWLRQ�,�NQRZ�DERXW�P\�FRQWDFWV�EDVHG�RQ�WKHLU�VRFLDO�PHGLD�DFWLYLW\�WR�PDUNHW�WR�WKHP�LQ�

a more targeted, personalized fashion?

7KHVH�DUH�DOO�TXHVWLRQV�WKDW�WKH�ULJKW�VRFLDO�PHGLD�PDQDJHPHQW�WRRO�FDQ�KHOS�\RX�DQVZHU�VR�\RX�FDQ�VDYH�WLPH�

with all the minutia associated with getting a campaign message out there, and instead focus on getting your 

PHVVDJH�ULJKW�

WK\�6KRXOG�6RFLDO�0HGLD�%H�,Q�<RXU�7RRO�.LW"
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SHARE KIT

8VLQJ�VRFLDO�PHGLD�FKDQQHOV�LQ�\RXU�FDPSDLJQ�HIIRUW�LV�DOO�DERXW�FUHDWLQJ�D�FRQQHFWLRQ�ZLWK�\RXU�FXVWRPHUV�

WKURXJK�OLNHDEOH�FRQWHQW��UHFLSURFLW\��UHVSRQVLYHQHVV�DQG�WUDQVSDUHQF\��+HUH·V�DQ�H[DPSOH��

$W�WKH�WLPH�RI�ZULWLQJ�WKLV��7DFR�%HOO�LV�WU\LQJ�WR�JHW�WKH�ZRUG�RXW�DERXW�WKHLU�QHZ��IDQ�UHTXHVWHG�&RRO�5DQFK�'RULWRV�

/RFRV�7DFRV��7KH\·UH�GRLQJ�D�JUHDW�MRE�VXSSOHPHQWLQJ�WKHLU�LQLWLDO�DQQRXQFHPHQW�ZLWK�ELWH�VL]HG��VKDUDEOH�SLHFHV�

of content to get fans excited about hopping in the drive-thru at their local store as soon as the arrival date (March 

���������UROOV�DURXQG�

7DFR�%HOO·V�)DFHERRN�SDJH�FRYHU�SKRWR�LQIRUPV�SDJH�YLVLWRUV�WKDW�WKH�&RRO�5DQFK�´'/7Vµ�DUH�FRPLQJ��<RX·OO�ÀQG�

D�VHULHV�RI�VWDWXV�XSGDWHV�ZLWK�SKRWRV�LQIRUPLQJ�IDQV�RI�H[FOXVLYH�HYHQWV�ZKHUH�WKH\�FDQ�WU\�WKH�QHZ�'/7V�EHIRUH�

DQ\RQH�HOVH����SURYLGHG�WKH\�NQRZ�WKH�SDVVZRUG�WKDW�7DFR�%HOO�RQO\�VKDUHG�RQ�)DFHERRN��2Q�7ZLWWHU��IDQV�NQRZ�

WKH\�FDQ�WXQH�LQWR�WKH�FRQYHUVDWLRQ�XVLQJ�WKH�KDVKWDJ��&RRO5DQFK'/7�EHFDXVH�LW·V�

mentioned in other pieces of shared content, like the videos of pre-planned speakeasy 

WDFR�WDVWLQJV�SRVWHG�WR�<RX7XEH��(YHU\�SLHFH�RI�PXOWLPHGLD�VKDUHG�WKURXJK�WKHVH�

different channels works both separately and collectively to give the customer a reason 

WR�FRQQHFW�ZLWK�7DFR�%HOO��H[WHQGLQJ�WKH�WRWDO�UHDFK�RI�WKH�'/7�ODXQFK�FDPSDLJQ�HYHQ�

IXUWKHU�

Integrating Social Media Into Your Campaign Strategy
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6QDS�6KRW�RI�7DFR�%HOO·V�&DPSDLJQ�,QÁ�XHQFHG�6RFLDO�3RVWV
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/HW·V�WDNH�D�VHFRQG�WR�UHPHPEHU�ZK\�PDUNHWHUV�VKRXOG�XVH�VRFLDO�PHGLD�LQ�WKH�ÀUVW�SODFH��$V�WKH�UHQRZQHG�

PDUNHWLQJ�WKRXJKW�OHDGHU�-D\�%DHU�RIWHQ�VD\V��´7KH�JRDO�LVQ·W�WR�EH�JRRG�DW�VRFLDO�PHGLD��WKH�JRDO�LV�WR�EH�JRRG�DW�

EXVLQHVV�EHFDXVH�RI�VRFLDO�PHGLD�µ�

7KHUH�DUH�SOHQW\�RI�VRFLDO�PHGLD�PDQDJHPHQW�SODWIRUPV�\RX�FDQ�LQYHVWLJDWH�DW�\RXU�RZQ�OHLVXUH��<RX·OO�ÀQG�

countless tools that can help you be the best social 

PHGLD�PDQDJHU�DOLYH��EXW�WKHUH·V�RQO\�+XE6SRW�ZLOO�

DOORZ�\RX�WR�GR�PRUH�WKDQ�DOO�RI�WKH�IROORZLQJ�

���6WUHDPOLQH�\RXU�SXEOLVKLQJ�SURFHVV 

���)LOWHU�RXW�WKH�VRFLDO�PHGLD�SURVSHFWV�ZKR�DUH�WUXO\�

ready to have a more in-depth conversation with you 

���&UHDWH�VHJPHQWHG�OLVWV�RI�VRFLDO�LQÁXHQFHUV�RU�

prospects for custom, personalized lead nurturing  

���'HWHUPLQH�KRZ�PDQ\�OHDGV�DQG�HYHQ�FXVWRPHUV�

VWHPPHG�IURP�\RXU�VRFLDO�HIIRUWV�

8se Social Intelligence to Improve Campaign Messaging

Want to see the actual social media marketing results of your campaign? 
6FKHGXOH�\RXU�SRVWV�WKURXJK�+XE6SRW·V�VRFLDO�PHGLD�SXEOLVKHU�IRU�IUHH��
&OLFN�KHUH�WR�VWDUW��
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SHARE KIT

TOOL 6: 
MARKETING 
ANALYTICS
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7KH�ÀQDO�FRPSRQHQW�LQ�\RXU�QHZ�PDUNHWLQJ�FDPSDLJQ�VWUDWHJ\�LQYROYHV�UHYLHZLQJ�\RXU�FDPSDLJQV�ZLWK�DQDO\WLF�

WRROV��:KLFK�FDPSDLJQV�ZHUH�WKH�PRVW�VXFFHVVIXO"�+RZ�GR�\RX�SURYH�WKH�YDOXH�RI�HDFK�FDPSDLJQ"

7KH�EHDXW\�RI�RQOLQH�PDUNHWLQJ�LV�WKDW�HYHU\�DFWLRQ�\RXU�YLVLWRUV�WDNH�LV�WUDFNHG�DQG�VWRUHG�VRPHZKHUH�²�WKLV�

UHSUHVHQWV�D�WHFWRQLF�VKLIW�IRU�PDUNHWLQJ�VWUDWHJ\��5DWKHU�WKDQ�UHO\LQJ�RQ�\RXU�JXW�WR�GHFLGH�KRZ�ZHOO�\RXU�LGHDV�DUH�

ZRUNLQJ��PDUNHWHUV�FDQ�QRZ�XVH�GDWD�WR�GLVVHFW�FDPSDLJQV��DQG�JOHDQ�WUXH�LQVLJKW�LQWR�WKHLU�52,��:LWK�PDUNHWLQJ�

DQDO\WLFV�DELOLW\�WR�LPSURYH�FDPSDLJQ�HIIHFWLYHQHVV��LW·V�HDV\�WR�VHH�ZK\�cKLHI�PDUNHWLQJ�RIÀFHUV�SODQ�WR�LQFUHDVH�

their spending on marketing analytics 60% by 2015�

$W�+XE6SRW��ZH�NQRZ�WKDW�WKH�FRQYHUVLRQ�UDWHV�IRU�RXU�RIIHUV�YDU\�E\�W\SH�DQG�E\�FKDQQHO�²�HERRNV�JHQHUDOO\�

SHUIRUP�EHWWHU�WKDQ�ZHELQDUV��DQG�RUJDQLF��HPDLO�DQG�VRFLDO�PHGLD�FKDQQHOV�DOO�SURGXFH�GLIIHUHQW�VXEPLVVLRQ�UDWHV��

8VLQJ�WKLV�LQIRUPDWLRQ��ZH�FDUHIXOO\�VHOHFW�ZKDW�FDPSDLJQV�ZH�GHVLJQ�IRU�HDFK�FKDQQHO��DQG�HYDOXDWH�KRZ�HDFK�

QHZ�RIIHU�SHUIRUPV�EDVHG�RQ�SDVW�FKDQQHO�SHUIRUPDQFH��

7KH�NH\�WR�VXFFHVVIXO�PDUNHWLQJ�LV�DFFRXQWDELOLW\��DQG�EHLQJ�DEOH�WR�OHDUQ�IURP�HYHU\�FDPSDLJQ�WR�LPSURYH�WKH�

QH[W�

WK\�6KRXOG�0DUNHWLQJ�$QDO\WLFV�%H�,Q�<RXU�7RRO�.LW"
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7R�PHDVXUH�WKH�UHVXOWV�RI�\RXU�PDUNHWLQJ�FDPSDLJQV��\RX�QHHG�WR�ORRN�DW�\RXU�SHUIRUPDQFH�GDWD��6LWH�DQDO\WLFV�

ZLOO�KHOS�\RX�LPSURYH�\RXU�PDUNHWLQJ�VWUDWHJ\�DQG�FROOHFW�LQVLJKW�RQ�FDPSDLJQ�SHUIRUPDQFH��VXFK�DV�

�  How well your campaigns convert visitors and leads 

���+RZ�VSHFLÀF�PDUNHWLQJ�FDPSDLJQV�DUH�IDULQJ�FRPSDUHG�ZLWK�RQH�DQRWKHU 

���+RZ�HIIHFWLYHO\�\RXU�FDPSDLJQV�DUH�GHOLYHULQJ�52,�DQG�UHYHQXH

7KH�VSHFLÀF�PHWULFV�WKDW�ZLOO�EHVW�SUHGLFW�\RXU�FDPSDLJQV�HIIHFWLYHQHVV�ZLOO�YDU\�E\�\RXU�EXVLQHVV�DQG�WDUJHW�

PDUNHW��)RU�D�FRPSOHWH�SLFWXUH�RI�KRZ�\RXU�FDPSDLJQV�DUH�IDULQJ��EH�VXUH�WR�ORRN�DW�D�YDULHW\�RI�PHDVXUHV��

LQFOXGLQJ��WUDIÀF��VXEPLVVLRQ�DQG�FRQYHUVLRQ�UDWHV��UDZ�GDWD�VXFK�DV�WRWDO�QHZ�OHDGV�DQG�HQJDJHPHQW�E\�FKDQQHO�

�H�J���KRZ�PDQ\�WRWDO�WZHHWV�RU�OLNHV�GLG�D�FDPSDLJQ�DFKLHYH���DQG�FRPSDUDWLYH�PHWULFV�VXFK�DV�QHZ�OHDGV�

FRQWDFWV�

Make sure you delve deeply enough to be thorough, and use common sense when 

ORRNLQJ�DW�\RXU�QXPEHUV��<RXU�QHZHVW�HPDLO�FDPSDLJQ�FRXOG�KDYH�D����FOLFNWKURXJK�

UDWH��:RZ��%XW�LI�����RI�WKRVH�SHRSOH�DUH�FOLFNLQJ�RQ�WKH�XQVXEVFULEH�OLQN��\RXU�HPDLO�LV�

DFWXDOO\�D�JLDQW�IDLOXUH��%H�VXUH�WR�ORRN�DW�ZKDW�\RXU�GDWD�PHDQV��LQ�DGGLWLRQ�WR�MXVW�WKH�

KDUG�QXPEHUV�

Integrating Analytics Into Your Campaign Strategy
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While many analytic tools give you insight into metrics, HubSpot gives you actionable marketing analytics that 

WUDFN�WKH�HIIHFWLYHQHVV�RI�\RXU�PDUNHWLQJ�HIIRUWV��

,Q�DGGLWLRQ�WR�WKH�QRUPDO�WUDIÀ�F�QXPEHUV�RWKHU�WRROV�SURYLGH��+XE6SRW�SURYLGHV�LQVLJKW�LQWR�KRZ�SHRSOH�À�UVW�IRXQG�

you, which critical touch points led to ultimate conversion, and which marketing campaigns generated the most 

VDOHV��$IWHU�DOO��LVQ·W�WKH�SRLQW�RI�\RXU�FDPSDLJQ�WR�UHHO�LQ�UHYHQXH"�

Measure the Actual Business Success of Your Campaigns

:DQW�WR�SURYH�WKH�52,�
of your marketing? 
7DNH�D�ORRN�DW�KRZ�
+XE6SRW·V�DQDO\WLFV�
can track the  success 
RI�\RXU�FDPSDLJQ�
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After going through each tool, you should see how -RVHSK�-DIIH·V�ZRUGV��´0DUNHWLQJ�LV�QRW�D�FDPSDLJQ��LW·V�D�

FRPPLWPHQW�µ�VWDQG�WUXH��

$�FDPSDLJQ�LV�QRW�DQ�LGHD�WKDW�LV�VLPSO\�WKURZQ�RXW�LQWR�WKH�ZRUOG��LW·V�D�FRPSOHWH�VWUDWHJ\��,Q�RUGHU�WR�VHH�WKH�52,�

RI�WKDW�VWUDWHJ\��\RX�QHHG�WKH�SURSHU�WRROV�WR�JXLGH�\RX�DORQJ�WKH�ZD\���.HHS�WKH�LPDJH�EHORZ�RI�D�FDPSDLJQ�WRRO�

NLW�HWFKHG�LQ�\RXU�PLQG��,W·OO�SURYH�XVHIXO�WLPH�DQG�WLPH�DJDLQ��

CONCLUSION
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 About Us 

SAP BW Consulting Inc. is more than just your typical SAP consulting firm. We are a team of established SAP experts, 
engineers and industry principles with decades of experience who have come together to help companies and consultants 
worldwide fulfill all of their SAP needs and requirements. 

At SAP BW Consulting, we see ourselves as SAP thought leaders with services that include: 

• SAP Business Warehouse 
• SAP Business Objects 
• SAP Project Management 
• Mobility Solutions 
• Inbound Marketing 
• Real-Time Embedded Systems 
• Strategy Management 
• Staffing Solution including staffing, recruiting, training, resourcing and augmentation. 

In addition, we are a certified Hubspot Inbound Marketing services provider, and can further help you with your marketing 
needs. 

To learn more about us you can download our SAP BW Consulting Inc. Company Synopsis to find out more about our 
dynamic firm. 
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