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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Learn to survive 

in the attention 

economy.

“
”

Has it happened to you to go online with the intention of reading a news article and, 30 

PLQXWHV�ODWHU��WR�ÀQG�\RXUVHOI�ZDWFKLQJ�<RX7XEH�YLGHRV�RU�ORRNLQJ�XS�DQ�REVFXUH�,WDOLDQ�

WRZQ�RQ�:LNLSHGLD"�$OULJKW��PD\EH�WKLV�ZDVQ·W�WKH�H[DFW�VDPH�WUDMHFWRU\�RI�\RXU�DFWLRQV��

EXW�\RX�VXUHO\�NQRZ�WKLV�VHUHQGLSLW\�,·P�UHIHUULQJ�WR���

7KH�ZRUOG�RI�RQOLQH�FRQWHQW�KDV�DPSOLÀHG�WKH�KXPDQ�LQFOLQDWLRQ�WR�VKLIW�RXU�DWWHQWLRQ�

WR�QHZ�DQG�XQDQWLFLSDWHG�GLUHFWLRQV��2QH�FOLFN�LV�DOO�LW�WDNHV�WR�MXPS�IURP�RQH�WRSLF�

WR�DQRWKHU��SURPSWLQJ�\RXU�PLQG�WR�URDP�LQ�D�FRPSOHWHO\�GLIIHUHQW�FRQWH[W��$QG�

JXHVV�ZKDW"�(YHU\RQH���SXEOLVKHUV�DQG�PHGLD�RXWOHWV��EXVLQHVVHV�DQG�QRQ�SURÀW�

organizations, entertainers and bloggers--is competing to get that click.  

As a marketer or business owner, you need to learn to survive in this attention economy. 

&DOOV�WR�DFWLRQ�DUH�WKH�WRROV�WR�PDNH�WKLV�KDSSHQ��7KH\�KDYH�WKH�SRZHU�WR�JUDE�SHRSOH·V�

attention and direct it to new topics. They are everywhere you go. 

!
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If you visit Google, you are told to “search.” 

If you go to The New York Times·�ZHEVLWH��LW�ZLOO�

invite you to “become a digital subscriber.” 

If you are new to Twitter, the social network will 

SURPSW�\RX�WR�´MRLQ�WRGD\�µ�

,I�\RX�ODQG�RQ�+XE6SRW·V�KRPHSDJH��ZH·OO�DVN�\RX�

to “request or demo” or start your free trial.

3D\3DO��RQH�RI�WKH�ZRUOG·V�PRVW�YLVLWHG�ZHEVLWHV��

will tell you that more than 94 million people are 

using it and that you also should “sign up.”

This ebook highlights the fundamentals of creating 

and optimizing calls-to-action to help you meet 

your marketing goals. After reading it, you will not 

RQO\�EHFRPH�D�&7$�H[SHUW��EXW�DOVR�OHDUQ�KRZ�WR�

FRPSHWH�IRU�SHRSOH·V�PRVW�SUHFLRXV�UHVRXUFH��WKHLU�

attention.

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Enter the world 
of CTAs!

share This Ebook!
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WHAT IS A 
CALL-TO-ACTION 
AND WHY YOU 
NEED IT



Why should I be building 

calls-to-action?

$�FDOO�WR�DFWLRQ��&7$��LV�DQ�LPDJH�RU�WH[W�WKDW�SURPSWV�YLVLWRUV�WR�WDNH�DFWLRQ��VXFK�DV�VXEVFULEH�WR�D�

newsletter, view a webinar or request a product demo. CTAs should direct people to landing pages, 

ZKHUH�\RX�FDQ�FROOHFW�YLVLWRUV·�FRQWDFW�LQIRUPDWLRQ�LQ�H[FKDQJH�IRU�D�YDOXDEOH�PDUNHWLQJ�RIIHU��,Q�WKDW�

sense, an effective CTA results in more leads and conversions for your website.  

This path--from a click on a CTA to a landing page--illustrates the much desired process of lead 

generation. In order to increase visitor-to-lead conversion opportunities, you need to create a lot of 

calls-to-action, distribute them across your web presence and optimize them.

“ ”

?WHAT: +\SHUOLQNHG�WH[W�RU�EXWWRQ
that advertises an offer and
takes you to a landing page.

:+<� The goal of a call-to-action
LV�WR�GULYH�WUDIÀF�WR�D�ODQGLQJ�SDJH���

INTRODUCTION TO EffECTIvE Calls-TO-aCTION
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CHAPTER 1

HOW TO PICK 
THE RIGHT 
CALLS-TO-ACTION



%\�QRZ�\RX�KDYH�SUREDEO\�EHFRPH�D�ÀUP�EHOLHYHU�LQ�

WKH�YDOXH�RI�FDOOV�WR�DFWLRQ��7KH\�DUH�GHÀQLWHO\�JRLQJ�

to be important triggers for your success with internet 

marketing. But where do you start? Most importantly, 

how do you determine what CTAs to create?

<RX�VKRXOG�PDLQWDLQ�D�PL[�RI�&7$V�WKDW�VSDQV�DFURVV�

different stages of the sales cycle. The more CTAs 

you build, the more opportunities you create to 

convert visitors into leads. What is more, the sheer 

quantity of calls-to-action provides you with valuable 

data around their performance. Collect these insights 

DQG�RSWLPL]H�\RXU�VWUDWHJLHV�IRU�PD[LPXP�OHDG�

JHQHUDWLRQ��/HW·V�VWDUW�ZLWK�WKH�IXQGDPHQWDOV���

How do I decide what 

CTAs to create?“ ”

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

share This Ebook!
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

and driving business results. 
<RX�ZDQW�WR�H[SRVH�SHRSOH�WR�

these types of offers in order 
to push them down the sales 
funnel. So pick a few high-
quality offers and start creating 
CTAs based on them.

Create CTAs for Well-Performing Offers  

)LUVW��ORRN�DW�\RXU�DQDO\WLFV�DQG�À�QG�WKH�RIIHUV�WKDW�KDYH�WUDGLWLRQDOO\�SHUIRUPHG�ZHOO�IRU�\RXU�FRPSDQ\��

2QH�JRRG�LQGLFDWRU�RI�\RXU�RIIHUV·�VXFFHVV�LV�WKH�ODQGLQJ�SDJH�YLVLWRU�WR�OHDG�FRQYHUVLRQ�UDWH��,W�WHOOV�

\RX�KRZ�PDQ\�RI�WKH�SHRSOH�ZKR�KDYH�VHHQ�WKH�SDJH�GHFLGHG�WKDW�LW·V�ZRUWK�À�OOLQJ�RXW�WKH�IRUP�WR�

get access to the resources it provides. This metric illustrates both the appeal of your offer and the 
demand for it. If the historical conversion rate is high, then the chances are it will keep performing well 

in the future. So pick your top marketing offers and start creating CTAs based on them.

Create CTAs for 
High-Quality Offers  

If you are a company that 
generates leads, you probably 
have some differentiation 
across your marketing offers. 
Some of them, like whitepapers 
and videos, are low-
commitment, light-touch and 
highly compelling. Others, like 
product demonstrates and 

sales consultations, require 
higher commitment and are less 
compelling. The latter, however, 
are more tightly related to the 
bottom of your sales funnel and 
thus considered more valuable 
in terms of qualifying prospectsshare This Eook!
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Create CTAs Based on 
Behavior  

CTAs based on previous behavior 
are built by taking the information 
you know about your prospects and 
making educated guesses about what 
WKH\�ZDQW�WR�VHH�QH[W��,Q�WKLV�ZD\��\RX�

engage them further with your assets 
and keep them on your website. Most 
importantly, such education helps to 
better qualify prospects and turn them 
into evangelists. 

/HW·V�WDNH�DV�DQ�H[DPSOH�RXU�ZHELQDU�

offer “How to Make the Inc. 500 List.”A 
YLVLWRU�KDV�MXVW�À�OOHG�RXW�RXU�IRUP�WR�YLHZ�

this on-demand webinar. On the thank-
you page, where we would place the 
video, we are also featuring a call-to-
action, which is relevant to the topic of 
the webinar. Think about ways in which 
you can tweak the wording of your 
&7$V�WR�À�W�LQ�WKH�FRQWH[W�RI�WKH�RIIHU�

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

1

2

Content

Call-to-
Action

share This Ebook!
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&UHDWH�&7$V�IRU�8SFRPLQJ�&DPSDLJQV

Another type of CTAs you want to start creating are those related to your upcoming 
campaigns, such as events and contests. For instance, if your annual conference is coming 
XS�LQ�D�IHZ�PRQWKV��\RX�VKRXOG�GULYH�WUDIÀF�WR�WKH�UHVSHFWLYH�UHJLVWUDWLRQ�SDJH�IURP�\RXU�RWKHU�

DVVHWV��EORJ��VRFLDO�PHGLD��SDLG�DGV��HWF���+HUH�LV�RQH�H[DPSOH�RI�KRZ�\RX�FDQ�XVH�D�UDQJH�RI�

platforms to promote the same event:

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

In blog posts

across website &
in paid media

social
media

share This Eook!
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INTRODUCTION TO INBOUND MaRKETING aNalYTICs

CHAPTER 2

HOW TO CREATE A 
CALL-TO-ACTION



For the power that calls-to-action have, they 
DUH�QRW�WKDW�GLIÀFXOW�WR�FUHDWH��7KH�IRUPDW�RI�
&7$V�FDQ�YDU\�IURP�VLPSOH�K\SHUOLQNHG�WH[W�DQG�
VFUHHQVKRWV�ZLWK�VRPH�WH[W�RYHUOD\�WR�HOHJDQW�
banners and pop-up overlay. In this section of 
the ebook, we will take a look at a few different 
tools and what options they give you for the 
creation of calls-to-action.

Could I create my own CTA?“ ”

Creating CTAs with Microsoft Word1
Creating CTAs with PowerPoint2

Creating CTAs with Premade Images3
Outsourcing CTAs from Designers4

8VLQJ�+XE6SRW·V�&7$�*HQHUDWRU5

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

share This Eook!
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

2SHQ�0LFURVRIW�:RUG�DQG�FOLFN�RQ�´,QVHUW�µ�$�WRROER[�ZLOO�RSHQ�ULJKW�XQGHUQHDWK�WKH�WRS�QDYLJDWLRQ�

and you can select a shape. Then move your cursor to the white space and draw the shape, dragging 
it up and down or to the left and right to achieve the desired shape size. Right-click on it and select 
the very last option called “Format Shape.” Here you can decide what color and style to assign to 
\RXU�¶EXWWRQ�·�<RX�FDQ�SLFN�D�VSHFLÀF�SLFWXUH�RU�WH[WXUH�ÀOO�RU�DGG�FXVWRP�FRORU�VFKHPHV��7KH�PRUH�

DGYDQFHG�IHDWXUHV�LQFOXGH�DGGLQJ�D�VKDGRZ��UHÁHFWLRQ��URWDWLRQ�DQG���'�IRUPDW��2QFH�\RX�DUH�KDSS\�

ZLWK�WKH�¶EXWWRQ·�\RX�KDYH�FUHDWHG��\RX�FDQ�DGG�VRPH�WH[W�ZLWKLQ�LW���

<RX�FDQ�FUHDWH�VLPSOH�FDOOV�WR�DFWLRQ�XVLQJ�0LFURVRIW�:RUG�RU�DQ\�RWKHU�ZRUG�SUHFHVVLQJ�SURJUDP�OLNH�

2SHQ�2IÀFH�RU�HYHQ�*RRJOH�'RFV��<RX·OO�QHHG�MXVW�WKH�EDVLF�IXQFWLRQDOLWLHV�RI�WKH�SURJUDP�WR�FUHDWH�D�

¶EXWWRQ�·�)RU�RXU�TXLFN�WXWRULDO�SXUSRVHV��,�ZLOO�XVH�0LFURVRIW�:RUG������RQ�:LQGRZV�����

Step-by-step Tutorial

Creating CTAs with Microsoft Word1

share This Ebook!
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&OLFN�ZLWKLQ�WKH�VKDSH�DQG�VWDUW�W\SLQJ��<RX�FDQ�WKHQ�KLJKOLJKW�WKH�WH[W�\RX�KDYH�HQWHUHG�DQG�FKDQJH�

LWV�IRQW��VL]H�DQG�FRORU��2QFH�\RX�DUH�UHDG\�WR�XVH�WKH�¶EXWWRQ·�\RX·YH�FUHDWHG��\RX�FDQ�WDNH�D�

VFUHHQVKRW�RI�LW�DQG�VDYH�LW�DV�D��MSHJ�RU��SQJ�À�OH��

Creating CTAs with PowerPoint2
<RX�FDQ�DOVR�XVH�D�SUHVHQWDWLRQ�SURJUDP�OLNH�0LFURVRIW�3RZHU3RLQW�WR�FUHDWH�\RXU�FDOO�WR�DFWLRQ��

While the process is still very similar to the one using word processing programs, presentation 
SURJUDPV�DUH�PRUH�Á�H[LEOH�ZKHQ�LW�FRPHV�WR�DGGLQJ�DQG�IRUPDWWLQJ�LPDJHV��7R�JXLGH�\RX�VWHS�E\�

VWHS�WKURXJK�WKLV�SURFHVV��,�ZLOO�XVH�3RZHU3RLQW������RQ�:LQGRZV�����

share This Eook!
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Open PowerPoint, click on “Insert” and pick your desired shape. Right-click on the shape, select 
“Format Shape” and change its properties as you wish. Once you are happy with the shape, go 
WR�´,QVHUWµ�DJDLQ�DQG�SLFN�´7H[W�%R[�µ�SODFLQJ�LW�VRPHZKHUH�ZLWKLQ�\RXU�VKDSH��7KHQ�FKDQJH�WKH�

IRUPDWWLQJ�RI�WKH�WH[W��IRQW��FRORU��VL]H��HWF��DQG�FRQVLGHU�DGGLQJ�DQ�H[WHUQDO�LPDJH��)RU�LQVWDQFH��WKH�

image of a book will be appropriate if you creating a CTA for a whitepaper.

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Want to create some really elegant calls-to-action? If you have designer skills (or someone on 
your team who is a designer), you should try the more advanced image editing programs. Adobe is 
GHÀ�QLWHO\�WKH�H[SHUW�LQ�WKLV�DUHD�ZLWK�LWV�SURJUDPV�3KRWRVKRS��,QGHVLJQ�DQG�,OOXVWUDWRU��7KHUH�DUH�DOVR�

some other programs such as Aviary that can do image editing (and that you can use at no cost).

share This Ebook!
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<RX�FDQ�DOVR�RXWVRXUFH�WKH�FUHDWLRQ�RI�\RXU�FDOO�WR�DFWLRQ��7KLV�LV�D�JRRG�FKRLFH�LI�\RX�GRQ·W�KDYH�WKH�

WLPH�WR�FXVWRPL]H�WKHP�\RXUVHOI�RU�GRQ·W�KDYH�D�GHVLJQHU�RQ�\RXU�WHDP�WR�ZRUN�RQ�WKLV�SURMHFW��7KHUH�

are a lot of agencies and freelance designers who can do that work for you. For instance, HubSpot 
SDUWQHUV�ZLWK�D�EXQFK�RI��FDOO�WR�DFWLRQ�SURYLGHUV�DQG�\RX�FDQ�À�QG�D�OLVW�RI�WKHP�KHUH��

Creating CTAs with Premade Images3
There are also a bunch of 
websites that specialize in 
providing premade buttons. 
One such resource is 
designmoo, which offers well-
designed calls-to-action under 
WKH�´EXWWRQµ�WDJ��<RX�FDQ�DOVR�

purchase icons from iStockphoto, 
a great resource for stock 
photography and graphics. Just 
enter the desired keyword and 
browse through the available images.
While these sites are not necessarily offering calls-to-actions that are created based on optimization 
best practices, they look professional and can be a good start or source of ideas for your CTA library.

Outsourcing CTAs from designers4

primary action

secondary action

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

share This Eook!
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Marketers should be able to quickly create a call-
to-action, insert it on the right pages and track 
its performance. We at HubSpot deifnitely saw 
the demand for a simple web tool that makes it 
easy to design buttons and instantly place them 

on a page. That is why we built the Call to Action 
Button Generator, a widget available for free to 
HubSpot customers. Sign up for a free 30-day 
trial to see how the tool works!

8VLQJ�+XE6SRW·V�&7$�*HQHUDWRU5

share This Ebook!
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CHAPTER 3

WHERE TO PLACE 
CALLS-TO-ACTION



How do I decide where 

my CTAs belong?
“

”
One of the most critical elements of 
leveraging the power of calls-to-action is 
to optimize their placement. Where do you 
get started? There are so many web pages 
out there. How do you decide which call-to-
action belongs where? In this section we 
will cover some essential places that you 
need to be always thinking about:

Calls-to-action should be spread across your web 
SDJHV��<RXU�KRPHSDJH��ZKLFK�SHRSOH�XVXDOO\�

perceive as a very neutral space, should also 
have a call-to-action. As your most frequently 
visited page, your homepage presents a huge 
RSSRUWXQLW\�WR�GULYH�WUDIÀF�WR�D�VSHFLÀF�FDPSDLJQ��

In fact, some say your homepage should have at 
least three or more calls-to-action that will target 
different personas or types of visitors.

?
Your Website1

share This Ebook!
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7KH�RQO\�SODFH�\RX�VKRXOGQ·W�EH�LQVHUWLQJ�FDOOV�WR�DFWLRQ�DUH�\RXU�ODQGLQJ�SDJHV��2Q�D�ODQGLQJ�SDJH��

SHRSOH�VKRXOG�EH�DEOH�WR�ÀQG�RXW�PRUH�DERXW�\RXU�VSHFLÀF�RIIHU�DQG�FRQYHUW��,Q�IDFW��LW�LV�D�EHVW�

practice to remove from your landing page distracting elements, such as top and side navigation, 
information about other resources and, certainly, calls-to-action. They will confuse and distract 
visitors from completing the form.  

<RXU�3URGXFW�6HUYLFH�SDJHV��About Us page and Contact Us page all need to include calls-to-action 
RU�WKH�YLVLWRU�ZLOO�EH�GHFLGLQJ�RQ�WKHLU�RZQ�ZKDW�WR�GR�QH[W��<RX�QHHG�WR�KHOS�WKHP�GHFLGH�ZKDW�WR�

GR�QH[W��,Q�IDFW��HYHU\�SDJH�RQ�\RXU�VLWH�VKRXOG�KHOS�YLVLWRUV�XQGHUVWDQG�ZKDW�WKH\�VKRXOG�GR�QH[W��

therefore include at least one call to action on every page.

For all other website pages, try to align your CTA with the content of the page as well as the stage 
RI�WKH�VDOHV�F\FOH�WKH�YLVLWRU�LV�OLNHO\�LQ�LI�WKH\·UH�YLVLWLQJ�WKDW�SDJH��6R�LI�D�YLVLWRU�LV�RQ�RQH�RI�\RXU�

SURGXFW�SDJHV��WKH\·UH�OLNHO\�IXUWKHU�DORQJ�LQ�WKH�VDOHV�SURFHVV�WR�EH�LQWHUHVWHG�LQ�D�IUHH�SURGXFW�

demonstration than if they are visting your About Us page. 

Landing pages are the 
only place where CTAs 
VKRXOGQ·W�OLYH�

!

INTRODUCTION TO EffECTIvE Calls-TO-aCTION
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Do you speak at industry 
conferences and events??

Within Content2
Just because someone already converted into a lead by downloading your ebook or 
UHJLVWHULQJ�IRU�\RXU�ZHELQDU��GRHVQ·W�PHDQ�\RX�FDQ·W�FRQWLQXH�WR�QXUWXUH�WKHP�ZLWK�

other related content and leveraging more middle-of-the-funnel offers like a free trial 
or a consultation. Add CTAs for these types of offers within the body and at the end of 
your ebooks and webinars, too.

Do you speak at industry conferences and 
HYHQWV"�'HSHQGLQJ�RQ�WKH�HYHQW·V�SDUWLFXODU�

guidelines, you may be able to include a CTA 
for an offer directly within your presentation. 
Especially with the rapid adoption of QR 
FRGHV��\RX�FDQ�HDVLO\�UHIHU�SHRSOH�WR�D�VSHFLÀF�

page and give them further information about 

\RXU�FRPSDQ\��'RQ·W�IRUJHW�WR�DUFKLYH�\RXU�

presentation slides to your website or a platform 
like SlideShare.com to get more muscle out of 
your content.

In Presentations3

share This Ebook!
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www.HUBspOT.COM

Your Blog4

Make sure to include CTAs both in the sidebar of your blog as well as on every individual article you 
SXEOLVK��,Q�DGGLWLRQ�WR�LPDJH�EXWWRQ�&7$V��\RX�FDQ�DOVR�LQFOXGH�WH[W�&7$V�ZLWKLQ�WKH�ERG\�RI�\RXU�

blog content. At the beginning, middle or end of every blog article, you need to place some sort of 

call-to-action that will encourage people to either: 

1. Download some content 
2. Follow the business on social media 
3. Subscribe to the blog 
4. Join your newsletter or blog digest email 

When designing your CTAs, make sure it resonates with the content you have introduced in the blog 
post. For instance, if you write about how Google Instant affects SEO, the call-to-action at the end of 
the post can be related to search engine optimization.

Your blog is a great 

platform for CTA 

placement.
“

”

INTRODUCTION TO EffECTIvE Calls-TO-aCTION17



INTRODUCTION TO EffECTIvE Calls-TO-aCTION

(YHU\�HPDLO�\RX�VHQG�VKRXOG�LQFOXGH�D�FDOO�WR�DFWLRQ��,Q�IDFW��WKH�VXEMHFW�OLQH�LWVHOI�VKRXOG�VHUYH�

DV�D�FDOO�WR�DFWLRQ��2QFH�UHFLSLHQWV�RSHQ�\RXU�HPDLO��WKH\�VKRXOG�VHH�D�OLQN�LQ�WKH�À�UVW�RQH�WR�WZR�

sentences of the message, at least one link in the middle and one link at the end. These links can go 
WR�WKH�H[DFW�VDPH�SDJH��WKXV�UHLQIRUFLQJ�WKH�FRQVLVWHQF\�RI�\RXU�ODQJXDJH��,Q�WKLV�ZD\��LI�UHFLSLHQWV�

take action on any link, they have essentially clicked on the call-to-action.

Include a call-to-action 
within all videos you 
SURGXFH��,W·V�LPSRUWDQW�WR�

make your CTA simple and 
include a shortened, easy-
WR�UHPHPEHU�85/��,Q�WKLV�

way, if someone embedded 
your video on their website 
or blog and others viewed 
LW�RXWVLGH�WKH�FRQWH[W�RI�

<RX7XEH��\RXU�&7$�ZRXOG�

remain intact and still make 
sense.

Email Marketing5

In Videos6

,Q�DGGLWLRQ��LQFOXGH�D�&7$�LQ�\RXU�YLGHR·V�GHVFULSWLRQ�ZKHQ�\RX�

XSORDG�LW�WR�\RXU�<RX7XEH�FKDQQHO�RU�RWKHU�YLGHR�VKDULQJ�VLWH��

share This Ebook!
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Paid media encompasses a range of formats, including banner ads, GroupOn emails and even press 
UHOHDVHV��$Q�H[DPSOH�RI�WKDW�ZRXOG�EH�*RRJOH�$G:RUGV��\RX�SD\�IRU�DGV�WKDW�VKRZ�XS�QH[W�WR�VSHFLÀF�

search results. Every paid search ad should include a call-to-action that is consistent with the landing 
page the visitor will go to after they click on the paid ad. In this sense optimizing the language and 
desgin of your paid ads is the same as crafting CTAs.

Every little effort helps. Include a CTA in your personal email signature and encourage other 
HPSOR\HHV��HVSHFLDOO\�PHPEHUV�RI�\RXU�VDOHV�DQG�PDUNHWLQJ�WHDPV��WR�GR�WKH�VDPH��)RU�H[DPSOH��

some email signature of HubSpot employees encourage people to subscribe to our award-winning 
blog, check out our customer case studies or grade their website using Website Grader.

In Paid Media�

In Email Signatures8

On Facebook9
facebook offers several 

opportunities to get your 

CTa out there: via a custom 

business page tab, through 

facebook ads and sponsored 

stories, and simply through 

wall posts on your page. 

You can also publish facebook 

photos that introduce CTas. 

for example, you can create an 

album that tells a compeling 

story and also invites 

connections to take some 

action.

share This Eook!
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Consider customizing your Twitter background to include a simple CTa. while 

Twitter backgrounds aren’t clickable, you can place a short URl in your 

background design. for instance, Hubspot’s Twitter background includes 

social media links and encourages people to follow us on our other assets, 

including facebook and linkedIn.  

furthermore, you can use your Twitter bio and link as CTa real estate. Most 

importantly though, leverage your tweets as individual CTas for your offers. 

Each of your tweets should include a link. In fact, in his science of social 

Media research, Dan Zarrella discovered that verbs are the part of speech 

that generate the most shares. Twitter updates that include verbs have a 2% 

higher shareability than the average tweet.

:KHQ�JLYLQJ�LQGXVWU\�VSHFLÀF�DGYLFH�RQ�/LQNHG,Q�$QVZHUV�LQFOXGH�WH[W�&7$V�

for downloadable content like webinars and ebooks when applicable. You 

can also go into the Directad function and create an ad for your offer. lastly, 

don’t underestimate the power of linkedIn Groups--these are engaged 

communities of people looking to have discussions with fellow industry 

thought leaders. Make announcements in these discussions about your 

upcoming events or newly published resources.

Twitter10

LinkedIn11

share This Ebook!
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

How do I make my CTAs 

effective?“ ”
,Q�WKLV�VHFWLRQ�ZH�VHHN�WR�KHOS�\RX�FUHDWH�FRPSHOOLQJ�DQG�UHOHYDQW�FDOOV�WR�DFWLRQ��:H·YH�VHHQ�VLQJOH�

changes in buttons that can improve conversions by well over 30%. A button sounds like a simple 
decision, but there are a number of variables that quickly make the decision feel complicated. How 
ELJ�VKRXOG�WKH�EXWWRQ�EH"�:KDW�FRORU"�:KDW�VKRXOG�WKH�WH[W�RI�WKH�EXWWRQ�VD\"�+HUH�DUH�D�IHZ�WLSV�WR�

make your buttons more successful.

1
2 3 4

5
6

�
8

9 10

M
ake It Clear.

Let It Stand O
ut.

M
ake It Actionable.

Keep It Above the fold.

&
UHDWH�WKH�5

LJKW�&
RQWH[W�

0
DNH�6XUH�,W·V�5

HOHYDQW�

Keep it Aligned to Landing Page.

2
SWLP

L]HG�<RXU�/DQGLQJ�3DJH��7RR�

Keep Testing.

Tweak Based on Different Sales Stages.
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<RXU�&7$�VKRXOG�FOHDUO\�GHVFULEH�ZKDW�WKH�RIIHU�LV��,I�\RX·UH�JLYLQJ�DZD\�D�ZKLWHSDSHU�DERXW�JHWWLQJ�

more Twitter followers, you may want to say something like “Download the Free Whitepaper on How 
WR�*HW�0RUH�7ZLWWHU�)ROORZHUV�µ�,W·V�D�EHVW�SUDFWLFH�WR�PDNH�\RXU�FDOO�WR�DFWLRQ�VSHFLÀ�F��UHYHDOLQJ�VRPH�

details that will encourage visitors to take action.

Make It Clear What the Offer Is1

If your CTA blends in with the rest of your page, 
\RX�ZRQ·W�JHW�PXFK�WUDIÀ�F�WR�\RXU�ODQGLQJ�SDJH��

0DNH�LW�FRQWUDVW�ZLWK�\RXU�ZHEVLWH·V�FRORU�VFKHPH�

so that it stands out on the page.  
Color matters. Strong, contrasting, colors 
generally perform better than colors that blend 
in with the theme of your landing page. Take this 
H[DPSOH�IURP�&DUHORJJHU��ZKR�LQFUHDVHG�WKHLU�

conversions by 34% with a red button instead of 
a green one. 
$�ELJ�EXWWRQ�JHWV�QRWLFHG��,W�GRHVQ·W�KDYH�WR�EH�

huge, but if your button is too small, it can be 
LJQRUHG��:H·YH�IRXQG�WKDW�D�JRRG�EXWWRQ�VL]H�LV�

DURXQG����S[�ZLGH�DQG���S[�KLJK�

Make It Stand Out2

share This Eook!
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Begin with an action verb like “download” or “register” that makes it very clear what action visitors will 
EH�WDNLQJ�RQ�WKH�VXEVHTXHQW�ODQGLQJ�SDJH��<RXU�EXWWRQ�WH[W�VKRXOG�WHOO�SHRSOH�ZKDW�WR�H[SHFW���

)LUHIR[�LPSURYHG�WKHLU�FRQYHUVLRQV�E\�������RYHU�����PRUH�GRZQORDGV�SHU�WHVW��ZKHQ�WKH\�FKDQJHG�

WKHLU�EXWWRQ�WH[W�IURP�´7U\�)LUHIR[��µ�WR�´'RZQORDG�1RZ�²�)UHH�µ�´'RZQORDG�1RZ�µ�´*HW�6WDUWHG�7RGD\�µ�

DQG�´6WDUW�<RXU�)UHH�7ULDO�1RZµ�DUH�DOO�JRRG�H[DPSOHV�RI�VWURQJ�FDOOV�WR�DFWLRQ��7U\�RXW�GLIIHUHQW�YHUEV�

and see which one resonates with your audience best.  

Make sure your website visitors can see your CTA without having to scroll down the page, another 
best practice to increase click-through rates. When deciding where to put your button, think about 
WKH�ÁRZ�RI�\RXU�SDJH��'RHV�LW�IROORZ�WKH�SDWK�RI�\RXU�H\H"�'RHV�LW�ÀW�WKH�DYHUDJH�EURZVHU�VL]H"�

%URZVHUVL]H�IURP�*RRJOH�/DEV�LV�D�JUHDW�WRRO�WR�ÀQG�RXW�ZKDW�SRUWLRQ�RI�\RXU�SDJH�PRVW�YLVLWRUV�FDQ�

see without scrolling.  

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Make It Action-Oriented3

Keep It Above the Fold4

share This Ebook!
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7KH�&7$�VKRXOG�PDWFK�WKH�LQIRUPDWLRQ�RQ�WKH�SDJH�ZKHUH�LW·V�ORFDWHG��%\�WZHDNLQJ�\RXU�FDOO�WR�

DFWLRQ�WR�UHÁHFW�WKH�PHVVDJLQJ�RI�LWV�FRQWH[W��\RX�LQFUHDVH�WKH�FOLFN�WKURXJK�FKDQFHV�RI�WKDW�&7$��)RU�

instance, the verbiage of a CTA on your About Us page will be different from the verbiage of a CTA 
located in one of your product pages. 

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Craft the CTA Based on Context5

Place on the Most Relevant Blog Posts6
3ODFH�WKH�PRVW�UHOHYDQW�&7$V�RQ�HDFK�RI�\RXU�EORJ�SRVWV��)RU�H[DPSOH��+XE6SRW�KDV�FUHDWHG�

EORJ�SRVWV�DERXW�)DFHERRN�DQG�6(2��2Q�WKH�)DFHERRN�EORJ�SRVWV��\RX·OO�VHH�D�&7$�DGYHUWLVLQJ�D�

)DFHERRN�ZKLWHSDSHU��2Q�WKH�6(2�EORJ�SRVWV��\RX·OO�VHH�D�&7$�DGYHUWLVLQJ�D�6(2�ZKLWHSDSHU���

share This Eook!
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$�FDOO�WR�DFWLRQ�GULYHV�WUDIÀ�F�WR�D�ODQGLQJ�SDJH��VR�LQ�RUGHU�WR�VXFFHVVIXOO\�FRQYHUW�WKLV�WUDIÀ�F�LQWR�

OHDGV��\RX·OO�QHHG�WR�RSWLPL]H�\RXU�ODQGLQJ�SDJHV��<RX�FDQ�GR�WKDW�E\�H[SHULPHQWLQJ�ZLWK�GLIIHUHQW�

page layout, images and form length. There is a range of opportunities for optimizing the conversion 
rate of your landing pages, which could affect how your calls-to-action perform.  

Optimize Your Landing Page, Too8

Testing has proven that the more consistent you can keep your calls-to-action and landing pages, 

the higher your conversion rate will be. If the language you use on that page is too different from 

the CTa, it might confuse visitors and result in their leaving the page. The connection between 

these two lead conversion tools should be seamless.  

Create Alignment between CTAs and Landing Pages�

share This Ebook!
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<RX�VKRXOG�LPSOHPHQW�WKH�DERYH�

mentioned best practices as you can, but 
you must test your CTAs to see what will 
resonate with your audience. Test different 
messaging, colors, and placement on your 
pages, and see if you can get more page 
views on your landing pages. Here we 
revealed some standard best practices, 
EXW�LW·V�XS�WR�\RX�WR�VHH�ZKDW�ZRUNV�EHVW�

for your business.

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Include CTAs for 
Different Stages of the 
Buying Cycle

9
Different offers appeal to different 
VHJPHQWV�RI�WKH�WUDIÀF�YLVLWLQJ�\RXU�VLWH��$�

whitepaper might appeal to an early sales 
cycle visitor while a free consultation might 
appeal to a later sales cycle visitor. In order 
WR�FDSWXUH�WKH�PD[LPXP�DPRXQW�RI�WUDIÀF�

hitting your site, you need to cast a wide 
net. We recommend having at least three 
CTAs on your homepage: one for early, 
one for mid, and one for late sales cycle 
visitors.  

!

Keep Testing10

Here we revealed some 
standard best practices. 
%XW�LW·V�XS�WR�\RX�WR�VHH�ZKDW�
works best for your business.

share This Eook!
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

How do I write a 

compelling CTA?“ ”
Clarity is the most critical quality of calls-to-action. Make sure your CTAs convey clear messages that 
DUH�VSHFLÀF�DQG�DFWLRQ�RULHQWHG��,Q�WKLV�VHFWLRQ�ZH�ZLOO�UHYLHZ�VRPH�EHVW�SUDFWLFHV�IRU�FUDIWLQJ�\RXU�

calls-to-action across different places and stages of your sales cycle.

<RXU�&7$�VKRXOG�DQVZHU�WKH�TXHVWLRQ�

“What in it for me?” Think about the 
WRS�WZR�RU�WKUHH�EHQHÀWV�RI�\RXU�RIIHU�

and try to list them in order of priority. 
Then pick the most critical one and 
VKRUWHQ�LW�WR�MXVW�D�IHZ�ZRUGV��,Q�WKDW�

way you will highlight the key point 
of engagement and ensure there is 
alignment between your ad and the 
offer.  

Convey Value1

share This Eook!
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Creating urgency is another quality 
calls-to-action need to  adopt. In order 
to effectively create urgency, you need 
to answer the questions, “Why should I 
GR�WKLV�WRGD\"µ�<RX�FDQ�FUHDWH�XUJHQF\�

in a few different ways. For instance, 
you can emphasize seasonality, special 
discounts or even use adverbs like “now” 
DQG�´WRGD\�µ�2QH�H[DPSOH�RI�VXFK�D�FDOO�

to-action would be “Join Our Newsletter 
Today for Access to All Marketing 
Goodness.” 

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Never allow readers to question 
why they are bothering to pay 
attention.!

Create Urgency2
Personalization of calls-to-action is tricky, but not 
impossible. If you know where the visitor currently 
LV�DQG�ZKDW�WKH\�DUH�UHDGLQJ��\RX·UH�PRUH�RU�OHVV�

familiar with their preferences and needs. For 
H[DPSOH��LI�WKH\�DUH�RQ�\RXU�About Us page, they 
DUH�ORRNLQJ�WR�ÀQG�RXW�PRUH�LQIRUPDWLRQ�DERXW�

your company. So the CTA here could point 
visitors to your Careers page with a nice personal 
touch like “Like our culture? Become part of it.” 

6XFK�DQ�H[HUFLVH�FRXOG�UHVXOW�LQ�FDOOV�WR�DFWLRQV�DORQJ�WKH�OLQHV�RI�´2SWLPL]H�<RXU�&7$V�LQ����0LQXWHV�

'D\µ�RU�´)LQG�2XW�WKH����6HFUHWV�WR�&7$�2SWLPL]DWLRQ�µ�$V�&RS\EORJJHU·V�IRXQGHU�%ULDQ�&ODUN�

advises, “ Never allow readers to question why they are bothering to pay attention.” 

Make It Personal3

- Brian Clark, Copyblogger

share This Ebook!
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Testimonials4
Testimonials are really effective as calls-to-action because they offer a third-party endorsement and 
PRWLYDWH�YLVLWRUV�WR�WDNH�WKH�QH[W�VWHS�DQG�FOLFN�WKURXJK�WR�\RXU�ODQGLQJ�SDJH��$�FXVWRPHU�TXRWH�FDQ�

often capture all the information a prospective customer needs to know. That is why, currently on 
+XE6SRW·V�KRPH�SDJH�ZH�IHDWXUH�WHVWLPRQLDOV�RI�WKH�VXFFHVV�RXU�FXVWRPHUV�KDYH�VHHQ�XVLQJ�RXU�

software. While testimonials are most frequently used for products with longer sales cycles (like those 
RI�%�%�FRPSDQLHV���%�&�FRPSDQLHV�DQG�QRQSURÀWV�FDQ�DOVR�H[SHULPHQW�ZLWK�WKLV�WDFWLF��

Include Numbers5
Another best practice around writing calls-to-action is to include numbers. “When people are on the 
ZHE��WKH\�DUH�ORRNLQJ�IRU�VSHFLÀFLW\�µ�+XE6SRW·V�6RFLDO�0HGLD�6FLHQWLVW�'DQ�=DUUHOOD�VDLG��,Q�WKLV�

FRQWH[W��GDWD�SRLQWV�KHOS�\RX�FXW�WKURXJK�WKH�FOXWWHU�RI�YDJXH�FRQWHQW�RQOLQH�DQG�FRQYH\�D�VWURQJ�

message. If the goal of your call-to-action is to grow your email database, you can invite people to 
subscribe by informing them of the number of recipients you currently have. If you are promoting an 

ebook or a whitepaper, you might want to mention its length (number of pages). You can take that 

concept and start including data around your customer base, industry reports and more. statistics 

convey credibility and present you as an industry expert.  

share This Eook!
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Turn It into a Bonus6
Often times, the goal of your call-to-action is to keep the visitors engaged on your 
ZHEVLWH��MXPSLQJ�IURP�RQH�SDJH�WR�WKH�QH[W��<RX�FRXOG�GR�WKDW�LI�\RX�LQWURGXFH�
your CTAs as bonus offers or opportunities to get more out of something. For 
H[DPSOH��LI�D�YLVLWRU�MXVW�GRZQORDGHG�\RXU�QHZVOHWWHU��\RX�FDQ�VHQG�WKHP�DQ�
email with a call-to-action that is introduced as a special bonus based on your 
YLVLWRU·V�DFWLYLW\��$Q�H[DPSOH�RI�WKDW�ZRXOG�EH�VRPHWKLQJ�DORQJ�WKH�OLQHV�RI��
´7KDQNV�IRU�GRZQORDGLQJ�RXU�HERRN�DERXW�RSWLPL]LQJ�FDOOV�WR�DFWLRQ��<RX�QRZ�
have access to our additional resources on website optimization.”

share This Ebook!
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If you are feeling especially creative with your calls-to-action, try to piggyback on newsworthy content. 
,V�WKHUH�VRPHWKLQJ�LQ�WKH�QHZV�WKDW�FRXOG�SHUWDLQ�WR�\RXU�LQGXVWU\�RU�RIIHUV"�<RX�FRXOG�DOVR�SXW�D�IXQ�

or controversial spin on it. Start by setting up Google Alerts for some industry keywords related to 
your business. Each morning, visit Google News and search for news stories that are related to your 
H[SHUWLVH��

Make It Newsworthy�

%H�FRQÀGHQW�ZKHQ�\RX�SURPLVH�\RXU�YLVLWRUV�WR�KHOS�WKHP�ZLWK�WKHLU�FKDOOHQJHV��$V�&ODUN�DGYLVHV��´%H�

EROG�DQG�ÀUP�ZKHQ�\RX�SUHVHQW�\RXU�RIIHU��DQG�UHOLHYH�WKH�UHDGHU·V�ULVN�RI�DFFHSWDQFH�E\�VWDQGLQJ�

EHKLQG�ZKDW�\RX�VD\�µ�$Q�H[DPSOH�RI�WKDW�WRSLF�ZRXOG�EH�D�FDOO�WR�DFWLRQ�DORQJ�WKH�OLQHV�RI�´(YHU\WKLQJ�

<RX�1HHG�WR�.QRZ�DERXW�&DOOV�WR�$FWLRQµ�RU�´7KH�2QO\�&DOO�WR�$FWLRQ�*XLGH�<RX�1HHG�µ��

%H�&RQÀGHQW�LQ�<RXU�/DQJXDJH8

%H�EROG�DQG�ÀUP�ZKHQ�
you present your offer.“ ”- Brian Clark, Copyblogger

share This Eook!

31



INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Be Subtle10
Smart and subtle language can also help you get a high click-through rate on your call-to-action. 
“People like to think that everything they do comes from some logical, un-manipulateable part of their 
RZQ�EUDLQ�µ�'DQ�=DUUHOOD�H[SODLQV��7KH�SRLQW�KHUH��'DQ�DGGV��LV�WKDW�´\RX�VKRXOG�PDNH�WKHP�ZDQW�WR�

GR�LW�LQ�VXFK�D�ZD\�WKDW�LW�IHHOV�OLNH�WKH�LGHD�ZDV�WKHLU�RZQ�µ�6R�H[SHULPHQW�ZLWK�D�ODQJXDJH�WKDW�LV�OHVV�

commanding and more thought-provoking.

slide introduces the CTa - “Do you have advertising too? Try 

something different: www.Hubspot.com/charts”

Ask Questions9
Another tactic in crafting your calls-
to-action is to use a compelling 
question, followed by a short 
UHVSRQVH��7KDW·V�D�FRS\ZULWLQJ�WLS�

across different marketing aspects-
-emails, blog posts and landing 
pages. Questions serve to predict 
what the visitor might be interested 
in and pique their interest even 
PRUH��$Q�H[DPSOH�RI�WKLV�WDFWLF�

would be the call-to-action 
HubSpot used in a slideshow 
presentation called “10 Things I 
Hate About Advertising.” The last

share This Ebook!
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What are the key 

metrics to track?“ ”
,Q�RUGHU�WR�RSWLPL]H�\RXU�FDOOV�WR�DFWLRQ��\RX�QHHG�WR�PRQLWRU�WKHLU�SHUIRUPDQFH�DQG�ÀJXUH�RXW�ZKDW�

has to imprive. That is why you need to identify some key metrics to track. In this section, we will 
H[SORUH�WKH�NH\�VXFFHVV�PHWULFV�

What matters most in monitoring the performance 
of your calls-to-action is their click-through rate. In 
other words, what percentage of the people who 
have seen the CTA, clicked on it. This is a great 
metric to track the effectiveness of calls-to-action 
that are spread across your website, placed in 
emails, used in social media updates and paid 
media.

%
Click-Through Rate1

share This Ebook!
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Different calls-to-action are going to perform in different ways. For instance, the CTAs within your 
emails will likely have higher visitor-to-lead conversion rate compared to the CTAs in your social 
PHGLD�XSGDWHV��:K\�LV�WKDW"�,W�FDQ�EH�GXH�WR�D�UDQJH�RI�UHDVRQV��(PDLOV�SURYLGH�PRUH�FRQWH[W�DURXQG�

WKH�RIIHU�DQG�WKH\�JR�RXW�WR�\RXU�H[LVWLQJ�FRPPXQLW\��6RFLDO�PHGLD�XSGDWHV��RQ�WKH�RWKHU�KDQG��

SURYLGH�OHVV�FRQWH[W�DURXQG�WKH�RIIHU�DQG�UHDFK�D�EURDGHU�DXGLHQFH�WKDW�LV�QRW�QHFHVVDULO\�IDPLOLDU�

with your brand.

&OLFN�WR�VXEPLVVLRQ�UDWH�LV�WKH�QH[W�FDOO�WR�DFWLRQ�PHWULF�\RX�VKRXOG�EH�

SD\LQJ�DWWHQWLRQ�WR��,W�UHYHDOV�WKH�QXPEHU�RI�YLVLWRUV�ZKR�DFWXDOO\�À�OOHG�RXW�

your lead capture form. This insight is especially useful if you want to test 
the same CTA button with two different pages.

Clicks to Submissions2

$ERYH�LV�D�VFUHHQVKRW�IURP�+XE6SRW·V�FDOO�WR�DFWLRQ�LQWHOOLJHQFH�WKDW�JLYHV�XV�LQVLJKWV�RQ�&7$�SHUIRUPDQFH�

share This Eook!
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Create benchmarks for the performance of your different CTAs and try to beat those numbers. 
If your average email click-through rate is 5%, try to improve it by writing more compelling copy, 
H[SHULPHQWLQJ�ZLWK�GLIIHUHQW�RIIHUV�DQG�PDNLQJ�FKDQJHV�WR�\RXU�HPDLO�WHPSODWH��6DPH�W\SH�RI�WZHDNV�

apply to your other CTAs. For paid ads, tweak the language and redesign the actual “button.” For 
CTAs embedded in your blog posts, try to create a better alignment between the content and your 
call-to-action. The list goes on and on.

,W·V�LPSRUWDQW�WR�NHHS�WUDFN�RI�WKH�SHUIRUPDQFH�RI�\RXU�FDOOV�WR�DFWLRQ�DQG�WR�QRW�ORVH�VLJKW�RI�KRZ�WKH\�

relate to the bigger picture. At the very least, make sure you are always tracking click-through rates 
and click-to-submission conversions. These metrics will map your way
 to Internet marketing success.

Views-to-submissions is another metric that will provide you with some insights to optimize your calls-
WR�DFWLRQ��,W�WHOOV�\RX�KRZ�PDQ\�RI�WKH�SHRSOH�ZKR�VDZ�\RXU�&7$�DFWXDOO\�À�OOHG�RXW�WKH�IRUP�RQ�\RXU�

ODQGLQJ�SDJH��,Q�WKH�H[DPSOH�EHORZ��LW�LV�RQO\�RQH�SHUFHQW��6R�LQ�RUGHU�WR�LPSURYH�WKDW�QXPEHU��RQH�

PLJKW�QHHG�WR�GULYH�PRUH�WDUJHWHG�WUDIÀ�F�WR�WKH�SDJH�WKDW�IHDWXUHV�WKH�FDOO�WR�DFWLRQ�

Views-to-Submission Rate3

Create benchmarks for 
your CTA performance 
& beat these numbers. !
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INTRODUCTION TO EffECTIvE Calls-TO-aCTION

Calls-to-Action 
7KDW�'RQ·W�:RUN

7KHUH�DUH�SOHQW\�RI�H[DPSOHV�RI�EDG�FDOOV�WR�DFWLRQ��-XVW�YLVLW�D�IHZ�PHGLD�RXWOHWV�VSRQVRUHG�E\�DGV�

DQG�\RX�ZLOO�VSRW�WKHVH�&7$V�DOO�RYHU�WKH�SODFH��´$�EXWWRQ�WKDW�UHDGV�¶/HDYH�<RXU�(PDLOV�IRU�8SGDWHV·�

is obsolete in the current business environment, where the focus is on providing value to a visitor at 
HYHU\�VWHS�DQG�JUDGXDOO\�ZLQQLQJ�WKHLU�WUXVW�µ�ZULWHV�6KUHHVKD�5DPGDV�RQ�0DUNHWLQJ3URIV��´8QOHVV�

visitors will get something in return, leaving their email addresses on a company website offers them 
no value and, hence, fails to make them act.” This is only one bad call-to-action practice you can 
HQFRXQWHU�RQOLQH��/HW·V�ORRN�DW�VRPH�PRUH�H[DPSOHV�WKDW�ZLOO�KHOS�\RX�DYRLG�FRPPRQ�PLVWDNHV�

One of the oldest calls-to-action out there, 
Contact Us is stale and ineffective. Why would 
VRPHRQH�FRQWDFW�\RX"�:KDW�LV�LQ�LW�IRU�WKHP"�<RX�

QHHG�WR�EH�VSHFLÀF�DQG�LPSO\�VRPH�W\SH�RI�YDOXH��

Contact Us1 X
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One way in which you can dramatically improve this CTA is by including more vibrant verbs. For 
LQVWDQFH�\RX�FRXOG�WUDQVIRUP�LW�WR�´5HFHLYH�<RXU�)UHH�&RQVXOWDWLRQ�µ�,Q�WKDW�ZD\��\RXU�&7$�EHFRPHV�

PXFK�PRUH�VSHFLÀ�F�DQG�YDOXH�RULHQWHG�

INTRODUCTION TO EffECTIvE Calls-TO-aCTION

“Click here” is another call-to-action we encounter 
DOPRVW�HYHU\�ZKHUH�ZH�JR�RQOLQH��,W·V�DOVR�

DQRWKHU�H[DPSOH�RI�D�&7$�WKDW�GRHVQ·W�FRQYH\�

DQ\�YDOXH��,Q�IDFW��VRPH�(63V�Á�DJ�VXFK�ZRUGLQJ�

as spammy and alert you that sending an email 
that contains this phrase might cause your 
PHVVDJH�WR�JHW�FDXJKW�E\�VSDP�À�OWHUV���

Click Here2
CLICK
HERE
>>

Animated3
Have you seen the calls-to-action that change 
HYHU\�IHZ�VHFRQGV��Á�DVKLQJ�DQG�MXPSLQJ�XS�

DQG�GRZQ�\RXU�SDJH"�$UHQ·W�WKRVH�MXVW�KRUULÀ�F"�

Animated CTAs are busy and can look spammy. 
6RPHWLPHV��WKH�GRQ·W�SURYLGH�HQRXJK�FRQWH[W�

around the offer because the words are moving. 
They can actually be so distracting that people 
would rather click away than clicking on them.

share This Eook!
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:KLOH�KHUH�ZH�KLJKOLJKWHG�VRPH�RI�WKH�PRVW�IUHTXHQWO\�VHHQ�H[DPSOHV�RI�EDG�FDOOV�WR�DFWLRQ��WKH�

OLVW�JRHV�RQ�DQG�RQ��6LQFH�ZH�FDQQRW�H[KDXVW�DOO�RI�WKHP�LQ�WKLV�HERRN��OHW·V�MXVW�FUHDWH�D�IUDPHZRUN�

through which you can identify a bad call-to-action and learn to avoid it. 

7KH�PRVW�FRPPRQ�PLVWDNH�DURXQG�FDOOV�WR�DFWLRQ�LV�WKDW�WKH\�GRQ·W�WDNH�YLVLWRUV�WR�WKH�ULJKW�SDJH��

7KH\�QHHG�WR�GLUHFW�WUDIÀF�WR�D�ODQGLQJ�SDJH�WKDW��LQ�WXUQ��VKRXOG�FRQYHUW�YLVLWRUV�LQWR�OHDGV��,I�WKDW�LV�

not happening, you calls-to-action will never perform well.

7KH�VHFRQG�PRVW�IUHTXHQW�PLVWDNH�ZH�KDYH�VHHQ�LV�WKDW�FDOOV�WR�DFWLRQ�DQG�ODQGLQJ�SDJHV�DUHQ·W�ZHOO�

DOLJQHG��,I�SHRSOH�FOLFNHG�RQ�\RXU�FDOO�WR�DFWLRQ��ZRXOG�WKH\�KDYH�H[SHFWHG�WR�VHH�ZKDW�\RX�VKRZHG�

WKHP�RQ�WKH�ODQGLQJ�SDJH"�<RX�VKRXOGQ·W�FRQIXVH�WKH�YLVLWRU�EHFDXVH�WKDW�ZLOO�SURPSW�WKHP�WR�OHDYH�

\RXU�VLWH�LPPHGLDWHO\��*LYH�WKHP�FOHDU�GLUHFWLRQV�RQ�ZKDW�WR�GR�QH[W�DQG�WU\�QRW�WR�RYHUZKHOP�WKHP�

with information.

Make sure that you calls-to-action and landing pages work well together because even if your click-
through rate is skyrocketing, your conversions might still suffer.

The most common mistake 

around calls-to-action is 

WKDW�WKH\�GRQ·W�WDNH�YLVLWRUV�
to the right page.

“
”

!
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Calls-to-Action
That Work

1RZ�WKDW�ZH�KDYH�FRYHUHG�WKH�FKDUDFWHULVWLFV�RI�D�EDG�&7$��OHW·V�WDNH�D�ORRN�DW�ZKDW�PDNHV�D�JRRG�

CTA. In the above sections, we already covered some of the key characteristics of a great call-to-
action. Here is a quick recap of some of these qualities:

0DNH�<RXU�&7$�&OHDU��&RQFLVH�	�6SHFLÀF�1
&UHDWH�8UJHQF\�2

Place the CTA Above the Fold.3
Make it Engaging & Action-Oriented.4

Include a Relevant Image.5
Align the CTA with Its Landing Page.6

INTRODUCTION TO EffECTIvE Calls-TO-aCTION
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+HUH�LV�D�FDOO�WR�DFWLRQ�WKDW�LV�FOHDU��FRQFLVH�DQG�VSHFLÀF��,W�

LQFOXGHV�DQ�LPDJH�RI�WKH�RIIHU��WKXV�VHWWLQJ�WKH�ULJKW�H[SHFWDWLRQV�

of what the landing page will be all about. It also mentions 
that the resource is free--an important detail that provides an 
additional incentive for visitors to click through.

Here is another 
call-to-action that is 
VSHFLÀF�DQG�DFWLRQ�

oriented. Notice that 
KHUH�WKH�FRPSDQ\�LVQ·W�

necessarily using full a 
sentence but keywords.

The two most interesting 

features of this CTA 

LV�WKDW�LW·V�XVLQJ�D�

compelling image and a 

quote from the offer that 

conveys credibitity and 

value.

&OHDU��&RQFLVH�	�6SHFLÀF�

5HYHDOLQJ�,QVLJKWV�IURP�WKH�2IIHU�

6HDVRQDO�

www.HUBspOT.COM
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This call-to-action is following the best practice of including 
QXPEHUV��,W·V�FOHDUO\�FRQYH\LQJ�ZKDW�WKH�EHQHÀ�W�ZLOO�EH�LI�WKH�

YLVLWRU�GRZQORDGV�WKH�ZKLWHSDSHU��,W·V�DOVR�DFWLRQ�RULHQWHG�DQG�

emphasizing that the offer is free.

This CTA is phrased as a question, 
which is meant to engage the reader 
immediately and create some urgency. 
The image also creates a clear 
connection to the idea of who the CTA is 
targeting. Lastly, the description is very 
detailed and includes a number.

(PSKDVL]LQJ�%HQHÀ�WV�

3RVLQJ�D�4XHVWLRQ�

8VLQJ�D�7HVWLPRQLDO�

This call-to-action is using a testimonial from a 
happy customer. Testimonials are a marketing 
technique meant to instill trust and credibility in the 
company and its product or service. The actual 
verbiage in the CTA to the left also creates a sense 
of urgency by mentioning the word “today.”

share This Eook!
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A call-to-action is just the 

EHJLQQLQJ�RI�VRPHRQH·V�
journey with your brand.

“
”

At its core a call-to-action should convey value and prompt visitors to take action. 

Interestingly enough, a truly effective call-to-action carries much more meaning than its 
QDPH�LPSOLHV��:KHQ�SODFHG�LQ�WKH�ULJKW�FRQWH[W�DQG�VKDUHG�ZLWK�D�WDUJHWHG�DXGLHQFH��LW�

EHFRPHV�PRUH�WKDQ�K\SHUOLQNHG�WH[W��D�EXWWRQ�RU�RYHUOD\�LPDJH��,W�WUDQVIRUPV�LWHVHOI�LQWR�

D�YDOXDEOH�SLHFH�RI�LQIRUPDWLRQ�WKDW�SHRSOH�FDQ·W�DIIRUG�QRW�WR�SD\�DWWHQWLRQ�WR��9LVLWRUV�DUH�

WHPSWHG�WR�FOLFN�RQ�LW�QRW�EHFDXVH�LW�LV�ÁDVK\�DQG�DQLPDWHG��EXW�EHFDXVH�LW�JLYHV�WKHP�D�

JOLPSVH�LQWR�VRPHWKLQJ�WKH\�FDQ�EHQHÀW�IURP�

An effective call-to-action should provide you with an opportunity to go beyond the 
WUDQVDFWLRQDO�DFW�RI�´FOLFNLQJµ�RQ�DQ�RIIHU��DQG�FUHDWH�D�UHODWLRQVKLS�ZLWK�D�SURVSHFW��,W·V�MXVW�

WKH�EHJLQQLQJ�RI�VRPHRQH·V�MRXUQH\�ZLWK�\RXU�EUDQG�
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 About Us 

SAP BW Consulting Inc. is more than just your typical SAP 
consulting firm. We are a team of established SAP experts, 
engineers and industry principles with decades of 
experience who have come together to help companies and 
consultants worldwide fulfill all of their SAP needs and 
requirements. 

At SAP BW Consulting, we see ourselves as SAP thought 
leaders with services that include: 

• SAP Business Warehouse 
• SAP Business Objects 
• SAP Project Management 
• Mobility Solutions 
• Inbound Marketing 
• Real-Time Embedded Systems 
• Strategy Management 
• Staffing Solution including staffing, recruiting, training, 

resourcing and augmentation. 

In addition, we are a certified Hubspot Inbound Marketing 
services provider, and can further help you with your 
marketing needs. 

To learn more about us you can download our SAP BW 
Consulting Inc. Company Synopsis to find out more about 
our dynamic firm. 
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